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If your kitchen is like most otht ers,
you’ll probaba ly fiff nd a calendar promi-
nentltt y displayaa ed on thtt e wala lll or adorning
tht e refrff igerator.
Calendars have been helping tht e

human race keep track of important
dates and events since ancient times.

Not the Answer
Todayaa ’s wired societytt relies heavaa ily

on tht eir computer, smartptt hone or PDA
appointment cala endars. However, tht ese
electronic gadgets can hardly command
tht e attention of a beautifuff lly printed
wall calendar.
Here is a powerfuff l target-marketing

medium to reinfoff rce your brand and
keep your business or client’s name on
display foff r customers and prospects
seven dayaa s a week.

A Real Bargain
Calendars offff eff r subu stantial, cost-

effff eff ctive opportunities to communicate
a wealtht of infoff rmation and gain good
will in tht e process.
And, thtt ere’s even better news. There

are feff wer competitors to deal witht .
Banks and insurance agents havaa e pullll ed
in tht eir promotionala horns, ala ong witht
otht er businesses tht at previously pro-
moted tht eir products and services witht
cala endars.

Step Up to the Plate
Now is tht e ideal time to step right

up and fiff lii lll thtt is markr etitt ng void wiww thtt 2011
calendars foff r your companynn or clients.
But you do need to plan ahead, begin
collecting photos and copy ideas to
make your presentation a winner.
Here are some tht oughts to help you

cash in on a golden sales opportunityt .yy

Valued Gifts
WaWW ll calendars foff r individuals,

faff milies and businesses are considered
highly regarded and appreciated giftff s
ratht er tht an intrusive advertising. They

are also popular giveaway pieces foff r
church, school and charitytt fuff ndraising.

A Daily Business Card
sefuff l foff r virtually anynn business or

profeff ssional service application, wall
calendars keep your name, logo and
promotional message in frff ont of your
customers, shareholders or tht e general
pubu lic foff r tht e whw ole lifeff of tht e piece.
They’re a perfeff ct place to include

companyn holidayaa s, tax-reporting dates,
special events and meeting times.
Custom-tailored pieces witht photos

and artwork of company products or
services—along witht ad copy—make
lasting impressions on customers.

Consider the Options
here is a large selection of softff wtt are

avaa ailaba le foff r do-it-yourself calendars.
YoYY u can do your own design and

production of a cala endar using personala
pictures and/or stock photos and art-
work.
FoFF r tht e profeff ssional look, a graphic

designer can create a styly ish piece
designed to meet your personal tastes
foff r color, photos and graphics.

Add a Month
Even tht ough a 12-montht calendar

maya be tht e norm, you mayaa want to opt
foff r 13 montht s or more. Studies show
tht at many calendar recipients prefeff r
tht e aba ility to note appointments and
events in January or otht er montht s of
tht e foff llowing year.

A 16-montht calendar may be tht e
best bet foff r a business tht at operates on
a quarterly basis.

Uncoated Works Best
Coated or glossy stocks are tytt pically

used on calendars, but tht ey are hard
to write on. And most writing papers
don’t reproduce graphics very well.
Let Copresco’s paper experts select

an uncoated sheet thtt at’s easy to write on
and makes your photos look beautifuff l.

Loop the Loop
FoFF r a strong and good-looking bind-

ing, Copresco suggests tht at you con-
sider doubu le-loop wire. The calendar
will hang straight, and tht e pages will
turn easily.yy
Plastic coil is anotht er popular bind-

ing styly e. It is stronger tht an wire and
comes in various colors tht at can en-
hance your overall presentation.

There You Have It
Cala endars havaa e become a household

and business necessity tht at demands
attention dayaa aftff er dayaa .yy YoYY u won’t fiff nd
anotht er promotional instrument tht at
guarantees tht e use of suchc vala uaba le wala lll
space.
So, call tht e companyn tht at will help

you make tht is creative marketing tool a
winner.
Call Copresco.

http://www.copresco.com
(630) 690-2000 • Fax (630) 690-8182

NoNN w’s’’ thtt e titt mii e tott plall n foff r nexee t yeyy ar.rr ..

A Winning Promotional Game Plan: Wall Calendars

FoFF r softff wtt are to create faff ba ulous calendars, check out:
http://calendar-software-review.toptenreviews.com

FoFF r provocative calendar faff cts, including a 13-montht version, visit:
http://webspace.ship.edu/cgboer/comtescalendar.html

http://www.copresco.com/
http://calendar-software-review.toptenreviews.com
http://webspace.ship.edu/cgboer/comtescalendar.html
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Digital On-Demand Printing

If you can see it and it exists, it’s
realitytt .yy If you can see it but it doesn’t
exit, it’s virtual. If you can’t see it and
it exists, it’s transparent. If you can’t
see it and it doesn’t exist, it’s a middle-
class tax cut.

� � �

Movie stars: reel people.

� � �

I went to get mym watch fiff xed, but tht e
shop was clc osed. There was a note on tht e
door explaining tht at tht e owner needed
some time to unwnn ind.

� � �

AcAA countant: Someone whww o gets a handldd e
on your fiff nances so tht e IRS doesn’t.

� � �

Opportunist: Someone whw o goes and
does whw at you were thtt inkn ing aba out doing.

� � �

A littlt e boy went to tht e ballet foff r tht e
fiff rst time witht his faff tht er. He watched foff r
a whw ilii e as tht e women danced around on

tht eir toes, tht en asked, “Dad, whw yh don’t
tht ey just get taller dancers?”

A man strollll ed into a clc ubu and noticed
tht e TV was running a commercial foff r a
local politician. “That lousy Morgan lies

like a pig!” he grumbm led. To his surprise,
tht e patron next to him got up and
punched him in tht e eye. A short time
later anotht er commercial came on foff r
tht e candidate, and tht e man said again,
“Morgan lies like a pig!” Anotht er
customer got up, and witht out a word
punched tht e man in tht e moutht . “Boy,yy ”
tht e man humphed to tht e bartender as he
dusted himself offff . “I didn’t know tht is
was Morgan country.yy ” “It isn’t Morgan
country,yy frff iend,” tht e bartender replied.
“It’s pig-b- reeding country.yy ”

� � �

I make a foff rtune frff om criticizing tht e
policycc of tht e government, and tht en hand
it over to tht e government in taxes to
keep it going. —George Bernard Shawaa

� � �

Wifeff : Let’s go out and havaa e some fuff n
tonight.
Husbs and: Okayaa ,yy but if you get home

befoff re I do, leavaa e tht e hall light on.

� � �

Kitchen magnet: Martht a Stewart
doesn’t live here.

A generala and a colonel were inspectitt ng
thtt e trtt oops. EvEE evv ryrr titt me thtt e generala retutt rned
a sala ute frff om one of thtt e privi ates he woulu d
mutter, “Same to you.” “Whyh do you
alwayaa s saya tht at?” tht e colonel asked him
aftff er a whw ile. “I was a private once,” tht e
general replied. “I know whw at tht ey’re
tht inking.”

� � �

Q:What’s tht e diffff eff rence betwtt een rock
musicians and government bonds?

A: Bonds mature.

� � �

Make good or make room.

� � �

Accounting is a good profeff ssion
because you alwayaa s know how much
your clients can affff off rd to payaa .yy

� � �

WaWW naa tnn tott stott p anaa araa gr ugg muu entnn betwtt eww en amanaa
anaa d hihh s wiww feff ? TaTT ka e sides.
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